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Digitaalinen kuntakaava
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Data kayttoon



Datan tyypit — Mika on dataa — Integrointi — laadunvarmistus — ‘elevation’

1 Vialttimiton Gov. efficiency index
. enee Timing * Accuracy
2. Lisaa tarkkuutta ,
tehokkuutta Thickness index
3. Tarpeeton Social relevance * Right to use



Digitaalinen kaksonen



full openness of

easy-access and

mte]%rated digital

everything may not be
in our national /

very big part of
relevant material (data)
is not precise and
geolocated in its

nature municipal interest.
Digital Autarky Local authorities are more
The capacity of cities and external agencies, trusted than the central
through the use of “homegrown” data collection, government because they appear

to have more information to
inform local policy, which
directly affects the lives of their
governance citizens. Gallup 2019

extraction and processing strategies, to gain
decisional autonomy over other forms of

Cities — increase their attractiveness, economic
performance, and social cohesion
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Demographics 3D model Mobility Migration
Environment Culture Maintenance Ownership
Education Construction Energy usage Income Data gathering
Household stats Jobs Health Tenders Digitalisation
Infrastructures Pop surveys Governance Photo archive
Tourism Pub registries Traffic model Ortographoto Harmonis ation

Behavioural Real Estate
nudges Property Speculation
management

Targeting

Location engines

ML buildings
marketplace Rapid



Kaavatietojen seurannan rooli



Miten tehda datasta osuvaa, ymmarrettavaa, mielekiasta ja strategista
How far we are from collecting data that is socially relevant

FORMAL DATA INFORMAL DATA

WHAT PLANNERS SEE WHAT PEOPLE DO

NAT. DATABASE OF BUSINESSES FOURSQUARE VENUES
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Tekninen ja hallinnollinen relevanssi Sosiaalinen ja kulttuurinen
relevanssi
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very big part of
relevant material (data)
is not precise and
geolocated in its
nature

full openness of
easy-access and
inteﬁrated digital
everything may not be
in our national /
municipal interest.



